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Disclaimer

The follawing applies to the information following this page (this *Presentation’] by AIR Limited andyor its subsidiaries ("AIR"). By viewing all or part of this Presentation, you acknowledge and agree 1o be bound by the limitations and restriction:
comply with these restrictions may constitute a violation of applicable securities lws,

This ion does net ii)a ian of a proxy, consent or autherization with respect te any securities of in respect of the propased Business comnahon between AIR mcam Equity Partners 111, Inc. {tn;ﬂ')oc[-)an alfe
to buy, or a recommendation to purchase any security of CAEP, AIR, or any of their respective affiliates. You should not construe the contents of this legal, vax, advice or a You should ¢
and financial advisors as to legal and related matters concerning the matters described herein, and, by viewing this Presentation, you confinm that you are wtmhmg upon the information oomslned herein to make any decision.

This and and is provided to you on the condition that you agree that you will hold it in strict confidence and not reproduce, disclose, forward or distribute it in whale ¢
conzent of AIR and s intended for the recipient hereofl only.

This Presentation shall not constitute an offer to sell or the sobicitation of an offer to buy securities of AIR, nor shall there be any sale of these securities in any state or jurisdiction in which such offer, solicitation or sale would be unlawful pri
under the securities laws of such state or jurisdiction, This Presentation does not constitule & “prospectus” within the meaning of the Securities Act of 1933, as amended, Any decision to purchase securities of AIR should be made solely
contained in a prospectus or other offering document to be issued by AR in relation 1o a specific offering.

Mo Representations and Warranties
This is for purpases only. N of warranty, express of implied, is or will be given hyAlRo( myn!marrllmes directors, officers, employees or advisers or any other person as to the accuracy or comple
ign, and no ibility of liability is accepted for the accuracy or sulficiency thereal of for any efrors, negligent or ise, relating thereto. The infarmation contained in this Presentation

and external sources, is preliminary in nature and is subject to change, and any such changes may be material

and Market Data
In this Presentation, AIR relies on and refers to certain information and statistics based on AIR management's estimates and/or obtained from third-party sources which it believes to be reliable. AIR haz not independently verified the accuracy or
party information.

Forward-Looking Statements

This Presentation includes “forward-looking statermnents” within the meaning of the “safe harbor” provisions of the United States ane Securities Litigation Reform Act of 1995, AIRs actual results may differ from its mllun& estimates o
you should not refy on these forwarddooking statements as predictions of future events. Words such as “expect”, "estimate”, ject”, “budget”, “forecast’, “anticipate”, “intend”, “plan”, “may”, “will", "could”, "should”, “believes”, “predicts”, "¢
expressions are intended 1o identify such fi r-looki These fi d-loaki include, without limitation, statements regarding AIR's intentions, beliefs or cument expectations conceming, among other things, Dmﬂu
collabarations, results of aperations, financial eomtumllqulmq prospects, growth and strategles. By thelr nature, forward-looking statements Invalve risks and uncertainties becsuse they relate to events and depend on circumstances thet me
These Iorwalu-loo&mg involve: si risks and ies that could cause the actual results to differ materially from the expected results. Most of these factors are outside the control of AIR and are difficult 1o predict. You
upon any hich k only as of the date made. AIR undertakes or accepts no obligation to release publicly any updates or revisions 1o any forward-looking statements to reflect any change in its expectations or an
circumstances on which any such statement is based,

Trademarks

This ion may contain senvice marks, trad f ather ies, which are the property of their respective owners and does not imply an affiliation with, or endorsement by, the owners of these tradem
and W Salely for I some of the semce marks, trade names and copyrights referred to in this Presentation may be listed without the TM, SM © or @ symbols, but AIR will assen, to the fullest extent under
applicable owners, if any, to these tradernarks, service marks, trade names and copyrights.

Use of Non-IFRS Financial Measures

This Presentation inchudes certain financial measures that are nol prepared in wilh the IFRS as i by the i g Board and that may be different from non-IFRS financial measures used by ot
EBITDA, Adjusted EBITDA Margin and Net Operating Cash Conversion. These non-IFRS and ather that are using these non-IFRS mﬁms. are an addition, and not a substitute for or supedior to measures of fi
accordance with IFRS and should not be considered as an alternative to prafit for the year, net cash generated frorm operating activities or any other desived in with IFRS. AIR believes Ihan these nan-IFRS mea
useful supplemental informaltion 1o investors. However, there are a number of limitations related 1o the use of these non-IFRS measures and their nearest IFRS i For example, ather ies may calculate non-IFR! diffier
to calculate their financial performance, and therefore AIR's non-IFRS measures may not be directly comparable to similarly titked measures of other companies. Figures of non-IFRS in this are and)
auditors and could be subject to change,

O I l :lnhulellm



Proven Global Builders

PRESENTING TODAY
Stuart Brazier Bassem Lotfy Jorge Giiil Steve Wichary Ronan Barry 1
Chief Executive Chief Financial Chief EVP New Chief
Officer Officer Marketing Growth Regulatory &
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1. Business &
Industry Overview




AIR at a Glance

Core Business | Global Market Leader in Flavored Molasses, anchored by Al Fakher

Global Market Leader ‘”‘""“‘ ‘ a

Larger than the Next 4 Competitors

Combined 3 of 5 best selling flavors globally

belong to the Al Fakher brand (2!

Capex-light model enables superior ROCE(®)

Scalable operations with limited infrastructure investment
Brand strength supports high margins

Hotas 5. 0f which & fucikties oparated by thind partias

Based on Arthur O Litte Indusiry Foeport 2025 & ROCE refers to Return on Capital Emgloyed
: 2. Basedon Arthur 0. Foegort 2025 ADL's market these 3 lavors
h "m G0N ™ 1gther secount for ~30% of |Ilwrxlln1k¢|| u.a.qmw. ‘ad Turkay). This i vatancy of Twes Appiles.
rituals 3 Bysed e Arthur D Litte I

4. Calculabed based on fotal sales volume for the year 2025 dvided by an average serving size of ~25g



AIR at a Glance (cont'd)

_Innovation | Pioneer Revolutionising the Industry

2023 November'25 $1 250+ 175 5001

OOKA VANT Market Test Investment in OOKA & VANT Patent Cases across our OOKA Por
Year of Launch(® (FY2019 10 FY2025) products as of 31%! Dec'25( Sold Sine:
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Overview of AIR's Core Offerings

Flagship 2019-22 2022 2022-23 2023

WO

AL FAKHER

SALAl

AlIR’s products are availabl Disposable vapes lit d
through AIR's multiple B2B through third-party
& j’ or B2C online sites partnerships

T Mint flavored

Dot Mrties HOOKAH ' '
15K
Hypermax

Zediac Prism  Zediac Luna
Molasses  Molasses SavStab

15K
@ shisho-world Hypermax

Black Current g Two Apples
Ice
L]
SHISHA

Blueberry
Gumwith Mint  flavared Zadiac Nebul
flavor Tobacco H’;::nat Big Bagman adiac Nebula
Molasses Magic Love

AIR'’s Portfolio Has Grown Meaningfully from Al Fakher to Also Include a Number of Core Brands and New Growth Categories

.
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Flavored Molasses Category in Key AIR Markets to Grow at ¢1.6% CAGR

Resilient Global Shisha Demand Supported by Premiumization, Geographic Expansion, At-Home Consumpti
Ongoing Flavor Innovation

AIR's Focus Markets:
¢$475m Revenue Opportunity Today("

($m)

AIR's Focus Markets: ¢17bn kT Market by
2030E@

(kt) 6%
E: ~1.
55..2030 .
CAGR 20295777
DR 17.2

15.9

5

0 600

2025E 2030E 2025 2030

= USA KSA ® Germany wSpain () '25E-30E CAGR

-
advanced
O I r m’ﬂfhﬂ Seutee: Company i ion, 2025 Arthur D. Little y Report. Notes: 1, Selling Vakue. 2. Market Vehume,



Flavored Shisha is a Social Lifestyle Phenomenon...

Consumption is Driven by Social, Lifestyle and Cultural Aspects Rather Than

Solely Nicotine Delivery...
Shisha is Enjoyed Ac C Demographics in the Western World™
Shisha ption split by co demograp
Other
17%
White / Caucasian
Hispanic / Latino 42%
1%
Black / African
American
30%
Qther
16%
Hispanic / Latino
5%
Asian
6% White / Caucasian
48%
Middle Eastern

Turkish
17%

Qirgss

Notes:

1. Inhalation Categaries Panetration Report 2023, Opespl, Wastern World in thi the United States

2

... With Opportunity to Grow in Western Markets (USA & EU)

Western markets contributed more to AIR's revenue over time, gr
- ahead of other geographies'®

23%

2020 20



...And Increasing in Popularity Globally

Shisha Has Rapidly Rising Engagement on Social Media Platforms... ..and Consumption Across On-Trade and Off-Trade Platfd

Number of Hashtag Uses!") (m) (G) Flavored Shisha Molasses Market - Split by Channel

1 1
) :
1 1
1 1
1 1
1 1
1 1
] H
1 1
1 1 f
1 1
1 1
1 1
1 1
1 1
1 1
1 1
1 1
4 ! !
1 1
1 1
1 1
1 - ! :
— ] : i
1
#iqos #cigarettes #redbull #tequia | #Shisha !
1 #hookah ]
L

L
O I ey Notes(1) Based on Instagram data a5 of December 2025, (2) Based on Arthur . Litle industry Reporn 2025,
ritwals



Driving a Growing and Attractive Total Addressable Market

Huge Market Opportunity Across Global flavored Shisha Categories... ... with High Attractivity for HoReCa Businesses

Total Addressable Market — 2025 Value ($)

Flavored Shishal
Molasses Market(?

$15-19bn

Py nisha
ot?;\u; er Revenyg;,
2

Mkt sizo from 2028 Artur 0. il
3 Mkt s rom 2035 b . Lo indusiy Rngor b
includes the spending in lounges. It ncludes the market size of hookah devices and

Qirg= !

accessories

3, Based on intomal Dnlanyll(nﬂmlmridl

4. Ruetail gelling price is the price A1 Fuwhwm
ol 37

Value Chain Pricing: From Lounge to Consumer in UAE

G
Retail Selling Price’”  VFM Lounge Selling Price High End Loun
Price

5. e of v
a5 of December 2025 b. High s th .
% converted taUSD with an exchange rate




Business Performance Across Segments and Geographies

2025 Revenue ($m)
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Qirgss

Split by Segment: Core vs. NGCs

3 400
397 —
.
Core NGCs Total
158
I 139
{19) .
Core NGCs Total

Mote 1: The L reflects

Split by Geography("): MEAA, Americas, Eu

w MEAA
w America:
w Europe
20.0%

64.4%

‘“
e 3.7%

wMEAA

W Americas

72.9%
w Europe



Compelling Top-Line Growth with a Consistently High Margin Profile

$m, excludes New Growth Categories"

$m, excludes New Growth Categories!! « Adjusted EBITDA Margin

397
| Ia?“ I
2023 2024 2025 2023 2024 2025
¥ o abicind pary i ion. Notes: 1. gor * the DOKA brand, inchuding propri i o I nicot rd both nicatine and non-nicatine inhalation di
O I inbalatien  and brands. 2 Adj. g8 befs s, 8 further adjusted to such as il il and ather H
rituals calculated as Adj. EBITDA divided by revenue. 4. Hard currency refers 1o USD. EUR, or currencies pegged ta USD.



Resilient Flavored Molasses Industry Volumes vs Traditional Tobacco

US Traditional Tobacco Volume CAGR (2020-25)

- s o o oy

| I
| Flavored - Chewing . Traditional Fine
: Molasses : Cigarillos Cigars Top Pipe Tobacco Cigarettes Snuff Toba
! 1
50% l |
| 1
3.0% ] |
| 1
1.0% I |
| i
1.0% l |
s L 19% 1
| i
I |
-5.1
o | aT7%
I | . -5.6%
-T0%
L e e —— -6.6%
i -7.7% -7.9%
-11.0%
-11.2f

-13.0%

L
0 I POMCSd e Wall Street Research
ritwals



Global Scale with Leading Positions in Focus Markets




HOOKAH (@ shisha-world

#1 #1

North America B2B European D2C
e-Commerce e-commerce
sites(!) sites!!

~35%

B2B Traf

advanced  Motes: 1. Source: SEMrush - Ranking based on market share by raffic by
J i Con

inbalaticn  in Germary divided by category tr from Decembar 2004 1

December 2025

Better access to cg

Impressions

OOK A com

Superior margin pr

and category. 2. Source: SEMrush - Calculated a3 AIR website traffic in the USA divided by category taffic of November 2025. 3.Source: SEMrush - Caleulated ¢



Shisha Molasses: Debunking the Commonly Held Myths

Shisha contains the same level of tobacco as cigarettes

Shisha's consumption involves combustion of tobacco

People consume shisha at the same frequency as cigarettes

Shisha is subject to strict government regulations, like cigarettes

Myths

Reality

Tobacco content in shisha is relatively low «
conventional cigarettes

(~15% by volume in shisha vs 70-90%

Tobacco in shisha is heated rather than burnt v
lower level(" of certain harmful and potent;
constituents (HPHC's)

Shisha is an occasion-led and social consumpti
consumer frequency of 3-4 times/month (2
sticks/day. Shisha is often shared around ina ¢

Flavored molasses products are currentl
all jurisdictions, to flavor bans that apply
including the US and the E

Qirgs =



Shisha Still Remains at the Low End of Youth Consumption

Measured on Key Regulatory Risk Factors, Shisha Scores Favourably vs Other Tobacco and Nicotine Product

- N

m Cigarettes Vapes THP Sticks Oral Tobacco
Fewer/ Lower HPHCs (] & & 2 (]

Lower Addictiveness ? ° (] (<] [ <] [ <
Limited Youth Use @ ° o) <) ° o
e o

. oes: 1 A at ASL Analptic Service L pany
odvanced 1 ; - informaticn o —
O l rhphulellnu " 3 howral Vouth Hor public health
rituals 2 -1 . 2023 Arthvar D




Hookah Treated Separately From Tobacco And Vaping Products By Regulators

™ Since AIR started engaging with US regulators (2019), no
State has passed a flavor tobacco ban that includes shisha'”

L Yoo - thiin
€5 californiaHealthline CENTER FOR TO

California’s Proposed Flavored
Tobacco Ban Gives Hookah a Pass CTPNEWS

SE and EX REQ Updates: First Waterpipe
Noveuoens 02 e e . Marketing Orders

m e athons b o Irberact wth cur wetube e ae n ratn n e g FDA recently issued the first marketing orders for new waterpipe (hookal
"mw::f_"fr:""h““"““ " pmducls.mmﬂmmammh mdswnwﬂyonh_madt_atsf

coonn e e

>
-

.
advanced
Q | I'm":;,'.i""" Nate : California Health and Safety Code § 1045595 (2022) introduced the statewide ban on flavored tabaceo - exchuing hooksh, premium eigars, and loose-leaf tobacea



A Well-Established Business Benefiting from Unique Competitive Moats

Global Leader in Shisha Tobacco
Home to 3 of the 5 best-selling flavors globally") with ¢.36%-44% global market share@ - larger than the next 4 competitors combined(®

Steady Category Growth in Shisha Tobacco
Expected retail sale value CAGR of ¢3.6% and volume growth of c1.6% over 2025-30E for the category

Innovation Pioneer

Driving innovation in Core portfolio, creating a strong NGC pipeline: 00KA, e-cigs, pouches, VANT

Regulatory Expertise

Expertise in engagement with regulators, with a proven track record of successful outcomes and the
necessary to seek and obtain required regulatory authorizations and licenses

Strong Balance Sheet and Cash Flow

FY25 Net Debt/Ad). EBITDA of 2.1x, Last 3-year average Net Cash Generated from Operating
§110m+.

. & . ES Based on Artiur D Litthe Industry Repont 2025




2. Investment Opportunity




It all starts with Al Fakher

" Over 2.5 Million Al 'éf sessions enjoyed every

day art;und the world®

Hates: flavers Ingether account for »30% of the global  home users, ypically 3- times per month, with
1. By sales volume acconding 1o the Arthur D, Lithe  market (exchadieg Russa and Turkey). This 20 SVOQ0 BTG SEDe
Icdustey Report 2075 nchudes 'wa Agples. 4 Daily o2

of 25
a0 T iceis i stanated by dreiding the
:8 Arttvr | sessons by 365,
Heport. Based on company flavor-level sales dets  Report. Based on ATs 2024annual total volume,  {Bverage serving sizs ~25g)




Dropped November 2025 in USA and Germany




Shisha Tared Hhisha Kared SHhisha Hared Shisha Hared Shisha Hared Shisha Rared Shisha Rared Shisha Rared SHhisha Rared Shisk

SHISHA4,

axte

A range of crafted mixes
for consumers looking for
an edgier brand with
fantasy flavors




p
N \“ﬂ/ -l
\_\\J\ {_,/_/

LODIAC

AR
7Z0DIAC K

Tea-based shisha
molasses.

No tobacco. No nicotine.




J

Al Aseel — our first shisha offering for the value-
minded consumer in Saudi Arabia(")

Motes: 1. Flavors depicted include Grape, Grape with Berry, Grape with Mint, and Love.



Overview of AIR’s New Growth Category Offerings

Flagship 2023

AL FAKHER

__AlAll__

Crystal
Grapio
Two Apples Grape Mint §
The Double
\ \ Crunch
Magic Love Lucid Dream
Orange with

Mint

.
advanced
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2025

I
i
=
Ll
Boost Tropical Lime

2025

B, &

ForestBerries  Dark Grape &

Berry lce

w

liV/Ai rl

==

g =
N Tropical
Arctic Mint Mango



OOKA - Pod Based Ho:!

Quick

Clean
Ready in 5 No charcoal
minutes needed

Rechargeable Portable
3 hours of Pack it
enjoyment and go
~$110m+ Invested®

Developed by Former Dyson Leade

20 Patent Families(" (@

Strong IP portfolio already showing deterre

Motes:
1. As of December 2025. 2. Inclusive of pending patent families as of December 2025,




Research Data Indicate that OOKA Reduces Exposure to Harmful and Potentially
Constituents Associated with Heat Not Burn Products (")

Carbon Monoxide
Concentration (mg/ml)

100%]

(100%)
0.0008 /—\

Not Detected 0.0000
#1 Heat not Burn Product” m

Carbonyls

Concentration (pg/ml)
(99%)

0.472 /\
0.005

#1 Heat not Burn Product m

(100%)
0.050 /—\~

Not Detected 0.000

#1 Heat not Burn Product m

TSNAs®
Concentration (ng/ml)

Source: Company Information. Nates: 1. Underlying data extracted from published scientific Merature, including our peer-reviewed study published in Scientific Reportsin 2025, h we commissioned [and from: A et al, (2015), Vasia
icant yields ial e products. Regul. Toxicol, Pharmaced, 71:409-427 Jaccard, G, et al, (2017). h i ing system THS2 2 sl ci F
“Schaller, JP., et al, (2016). Evaluation of the Tobaceo. 2. Heat nat Burn Product includes Pips a8 the study. 3. TSNAS stands for Tobacoo-specific nitrosamines.

N
advanced
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OOKA Paves the Way for Further Premiumisation and Extraordinary Unit Ecc

OOKA Captures Significantly More Revenue vs Traditional Hookah... ..Resulting in Significantly Increased Profitability vs C|

$ Revenue per Kg(" $ Gross Profit per Kg(" (2

~715x

~2£)x/

Core Business m

¥ odvanced  Souree: Company Information, Notes: 1, Caleulited on a per for = X a% of December 31, 2005, UAE, and -



switch pods. shift ged

Now you can

Exclusive to AIR in certain formulation




USA: Largest Nicotine Pouch Market Valued at ~$4bn RSV in 2025, Saudi Arabia: Fastes

Nicotine Pouch Market Size
[ = BT T

o, T g

a0 ¥ A frex

/‘f,»"/;s },/:31 /“’,,
Market Size : 153 158 37

(bim) — [ ] ]

2025 2030 2025 2030 2025

/*1’9::')/ ‘;ﬁ‘%‘ /.;,9‘1:;;/' ey
2,124 —

2025 2025 2030 2025

L
advanced
0 I r ihalation from Arthar ©. Litt . 2025, RSV: Retail Sales Value



Al Fakher Nic«
Pouches launche
Middle East &

& Bringing our classi
to Al Fakher fz



US: Largest Vape Market Valued at ~$14bn RSV in 2025, Saudi Arabia: Steady Growth

Vape Market Size

= 17

7N 44
\al)
Market Size
(Sm)
2030
752.35:5

.
O I rm Source: Market size from Arthur D, Little Industry Report 2025,
ritwals

Saudi Arabia

2030

2030

ot
"
'

...-—‘—-'_'.
220

2025



Breakthrough Vape technology: no ceramics or heavy metals. BRU
Launching in Germany SWI



3. Historical Financial
Information




Business Performance Across Segments and Geographies

Split by Segment: Core vs. NGCs Split by Geography("): MEAA, Americas, Eu

2025 Revenue ($m)

=
E
>
2
<
o
=
o
(i}
=
<
10
o™
o
I

Core NGCs Total

u MEAA
w America:
u Europe

64.4%




Compelling Top-Line Growth with a Consistently High Margin Profile

$m, excludes New Growth Categories"

$m, excludes New Growth Categories!! « Adjusted EBITDA Margin

397
| Ia?“ I
2023 2024 2025 2023 2024 2025
¥ o abicind pary i ion. Notes: 1. gor * the DOKA brand, inchuding propri i o I nicot rd both nicatine and non-nicatine inhalation di
O I inbalatien  and brands. 2 Adj. g8 befs s, 8 further adjusted to such as il il and ather H
rituals calculated as Adj. EBITDA divided by revenue. 4. Hard currency refers 1o USD. EUR, or currencies pegged ta USD.



COGS Breakdown

Fructose, 39%

Glycerin, 42%

COGS Mix by Volume (per kg)

.
O l rm pany i fas of 2025). Note: 1. Mi

Misellaneoug,)

25%

Packaging, 14%

Fructose, 4%

Glyeerin, 7%

Flavors, 16

COGS Mix by Value ($/kg)

rituals



Strong Cash Generation and Capex Profile: Capex Light Core with Innovatiol

Net Cash Generated from Operating Activities

$m, Company Total

Historical Capex Profile

q o
oo 3 @ 5%
151
26 25
116
17
65
2023 2024 2025 SR At a8
< NetGperating Cash Conversion”
divided by Adi EBITDA A o found in the append

-
advanced Mates: 1. Net Operating defi net cash
QirsE
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History of De-Leveraging

Net Debt / EBITDA (x) & Net Debt ($m)

/’s,—.n') o
o & e
Net Debt @ «©=p @D
i
3.6x
i
2.6x
£
I 2.“
2023 2024 2025

.
O I r m ‘Saurces; Company information, Notes: 1. Based on 2023 EBITDA of $118m, 2, Based on 2024 EBITDA of $130m. 3 Based on 2025 EBITDA of $139m, 4, Net Debt includes leases
rituals



4. Summary




Potential for Strong Growth and Top-Decile Performance Among Consumer

° Expansion Through Innovation ‘ ° Vaping
Potential for Additional
Upside
+ Functional Inhalation Market(" G ;

tine Pouch
Market(")

3 New Product Categories Increase the Total

Addressable Market (“TAM") from ~$20bn to $60bn+

° + §25-530bn Vaping
Market()

Core Flavored Shisha
Molasses Market(!

$15-19bn

F

.

odvanced . i

O l r%’:‘f'm Maotes: 1. Market size fram Arthur D. Little Industry Report D025
rituals



Appendix




Revenue to Adj. EBITDA Reconciliation

($m)
Revenue

Cost of sales

Gross profit

Distribution expenses

Administrative expenses

Impairment loss on trade and other receivables

Impairment losses property, plant and equipment
Impairment losses on intangible assets

Other operating income / (loss)

Other losses

Operating profit

Add:

Depreciation - PPEE

Depreciation - right-of-use assets

Amortisation

EBITDA

Share based compensations

Corporate restructuring costs

Significant provisions, write offs and associated legal costs
Impairment of i gible asset iated with di inued operations
Expenses of discontinued entities

Inventory charge driven by exceptional regulatory change
Public company readiness cost

Extra-ordinary supply chain costs

Adjusted EBITDA

0 i r odvonced  Saurce: Company Information,
rituals

FY23 l

364.0
{163.6)
2005
(53.0)
(57.7)
(9.5)
1.2)

0.9
39
76.0

7.0
3.0
6.3
92.4
52
8.4
8.5

3.2

17.7

376.6
(159.0)
2176
(52.6)
(71.4)

(12)

(0.9)

05
(a1
91.0

3
i

(A
(@



Select Balance Sheet Data

BT T —

(5m)

Non-Current Assets

Property, plant and equipment 3 28.6 z
Other 4168 411.0 4
Total Non-Current Assets 447.9 439.7 4
Current Assets

Inventories 55.7 55.3 £
Trade and Other Receivables 121.6 89.1 €
Advance tax 1.0 0.2 [
Cash and cash equivalents 51.2 7.7 1
Assets classified as held for sale 33 -

Total Current Assets 2328 216.3 2
Total Assets 680.7 656.0 7
Liabilities

Non-Current Liabilities

Other interest-bearing loans and borrowings 319.9 250.3 3
Lease Liabilities 10.4 10.8 |
Other 141 7.3

Total Non-Current Liabilities 344.4 268.4 3
Current Liabilities

Other interest-bearing loans and borrowings 1345 136.7 z
Lease liabilities 1.0 22

Other 751 96.5 1
Total Current Liabilities 210.7 235.4 1
Total Liabilities 555.1 503.7 5
Net Equity 125.6 1523 2
Total Liabilities & Equity 680.7 656.0 7

.
O I r odvanced  Source: Company Information.
ritals



Net Debt Reconciliation

T s

($m)
Total Borrowings 454.5 387.0 3875
Less:

Cash and Cash Equivalents (51.2) (7.7) (119.5)
Net Debt ex. Lease Liabilities 403.3 315.3 268.1
Add:

Short Term Lease Liabilities 1.0 22 33
Long Term Lease Liabilities 10.4 10.8 9.9
Met Debt incl. Lease Liabilities 414.7 328.2 281.4
Add:

Arrangement and Legal Fees 87 6.3 9.2
Adj. Net Debt 423.4 334.6 290.6
Source: Company information,

Qirgss



